
HOW TO KEEP 
YOUR SOCIAL 
FEEDS FRESH
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PANELISTS
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TODAY’S AGENDA

1 2 3

What’s New 
and Next

Platform vs. 
Platform Findings

Content 
Strategies
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Thumb-
stopping

Awe-
inducing

Share-
sparking

Feed-fresh 
ideas
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AOT SOCIAL

Instagram

• Demographics 
65% are aged 25-44, 
50% Women

• Itinerary-inspired posts and 
strong CTA’s result in highest 
engagements 
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AOT SOCIAL

Facebook

• Demographics 
71% are aged 45-65+, 
64% Women 

• Facebook Lives and Boosted 
Videos resonate well for this 
audience and are a way to 
target new audiences
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AOT SOCIAL

Collab Posts

• Increase audience reach 

• Boost analytics

• Build strong partnerships
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TIKTOK IS ENTERTAINMENT THAT CONNECTS

Cinematic
Full Screen,
Sound On

Short Form
Bite-sized, 

Bingeworthy

Community
For you,

and your peoples

141 Average daily mins.
spent in app 138M Monthly 

Active Users
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TikTok Users Social Network

64%
White

69%
White

24%
Hispanic

19%
Hispanic

18%
Black

15%
Black

13%
Asian/Other

11%
Asian/Other
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TIKTOKERS ARE…

Multigenerational Ready to Spend Diverse

31%

40%

29%
Adult 
GenZ

Boomers 
GenX

Millennial 
GenY

18–24 YO 25–40 YO 41+ YO

59%
Low–Med

41%
High

>US $85K/YR HHI <=$US $85K/YR

53%
Female

47%
Male



History with PHS:
Started off as a volunteer in 
2015

Hired as a Summer Camp 
Counselor for 2016

Hired full time in October 2017
PHS Growth:
2017
~5k followers on Insta and 
Facebook

2022
12k Facebook
11.5K Instagram
1.1 million followers Tiktok

AZGCOT.COM     #AZGCOT



AZGCOT.COM     #AZGCOT



HOW Do I Make a Good Video?!

Be a USER!! 
You can’t be on top of all the new trends if you aren’t watching videos!

http://drive.google.com/file/d/1VPKxMQAaZY9DQmGWDtOhjXBQ0brtnscB/view


Linktree Website Page

Standard

Easy to use

Trendy

Directs people straight to your 
website

Completely customizable 

More personality

No extra costs

URL is not “red-flagged”

Website Analytics
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Building Audience & Engagement 
Through Community
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Leveraging Partner 
Content
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● Our Partners Share 
Great Stuff!

● Efficient Workflow
● Builds Audience
● Engages Partners
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Tailor Engagement 
by Sharing Partners’ 

Most Engaging Content
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Leveraging Content From
Local Creators & Publishers
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● Authentic Voice
● High-Quality
● Timely & Relevant
● Builds Audience
● Go Beyond Social
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And… More Content to Promote Partners
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Leveraging Insights 
& Custom Audiences
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● Understand Your 
Audience

● Organic Engagement
● Businesses are 

Pay-to-Play
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● Partner-Shared Audiences
● Partner-Aligned Audiences
● Create Lookalikes and 

Combine Audiences
● Narrow but Balanced
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Consider Related Pages to Narrow/Expand Audiences
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Social Media Makes Us 
More Than Just “Marketers”

Aligning with our partners and local creators allows us 
to be an authentic voice for our community. 
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THANK YOU!
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