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Brand USA mission:
Increase INCREMENTAL international visitation,

spend and market share to fuel our nation’s
economy and enhance the image of the USA
worldwide.
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PLAN YOUR ﬁﬁ& TRIP NOW

VisitTheUSA .co.uk
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Right moment
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Likelihood to Visit in the Next.2 Years
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Political Climate.as‘Reason for Not Visiting USA

50% -| ® Aug-16
45% m Oct-16
)
40% m December Week 1
35%
m December Week 3
30%
m Feb-17
25%
u March Week 1
20%
o u March Week 3
0
100 u April Week 1
0
o = April Week 3
0% u May Week 4

Source: ORC custom study VisitTheUSA.com






2016 US Arrivalsgfirough September
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2016 US ArrivalsiGrowth
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i

Visitor Spendihg

2016 - $244.7 Million, -1% YOY
Jan-Apr 2017 - $83.4 Million, +2.4% YOY
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Currency




We-don‘t operate Infa vacuum

Currency exchange drove a 3.1% decline in_ardyals in 2015,
‘(‘ equating to a loss of 2.6, million visitors compared to a
‘ scenario of no exchange rate shifts:
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Value of U.S."Dollars*thraugh July 2017

(Indexed-against 2034 Average)
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" THE OUTLOOK IS CLEARAS...




Key Factots.Driving Pace of Growth

General economic growth
Consumer confidence

Currency
Political sensitivity

Stock market volatility
Policy changes
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2023 Vs. 2015 Axrivals
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Source: Tourism Economics

USA Internatipk%tA'rriVQIS
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Market SelectionrModel

GDP (PPP) International
GDP (PPP) Growth Travel
(2019/2017) Expenditure

International
Departures

Ease of Doing
Business

Unemployment

index Civil Liberty Population

GINI (Wealth Geographic Event-based
distribution) Distance factors
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2018 Market.Prioritization

Fully Customized - '
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Specialized . .
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Foundational : _
Support Sweden Chile Colombia
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Sisters over Flowers [



The Power
Of Music
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REDUCE REUSE RECYCLE FOR A HAPPIER EARTH
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Brand USA

Like/Follow/Share

Travel Industry
www.TheBrandUSA.com

L 4 @BrandUSA

Yo}  BrandusaTv

Linked[f§] Brandusa

Consumer
www.VisitTheUSA.com

YW  @visitTheUsA
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